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Giant sells groceries to Weis Markets
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The towering red letters that beckoned generations of local grocery shoppers will be changing.

Giant Markets, one of the Southern Tier's most enduring icons, is being purchased by Weis Markets,
a food chain based in Sunbury, Pa., company sources said Thursday.

The takeover, sudden and unexpected, should be completed in 90 days. Ron Akel, one of the
principals in the family that owns the Giant chain, confirmed the sale, although Akel family members
had no comment.

A letter to Giant employees, signed by Ferris, George and Ron Akel, said Weis looked forward to
"welcoming members of the Giant team into their growing organizations.”

"We are moving forward with this agreement because we are convinced that Weis will bring the
resources necessary to help ensure continued security, longevity and success of the operations and
people who have made Giant Markets great." the letter said.

In a statement, Weis Markets vice chairman Jonathan Weis characterized the purchase as: "an
excellent strategic fit for our company."

Weis operates 154 stores in Pennsylvania, Maryland, New Jersey, West Virginia and New York,
where it operates a store in Elmira. Traded publicly on the New York Stock Exchange, family-owned
Weis Markets Inc. showed revenue of $2.4 billion and net income of $47 million in 2008.

Giant operates 12 stores in Binghamton, Johnson City, Vestal, Endicott and Endwell.

Both chains are family-owned community groceries with extensive histories, and that made the sale
an attractive fit, said Weis spokesman Dennis Curtin.

"Because of our community roots and heritage, there is a comfort level for us," he said. "We are
similar in terms of how we operate. This is a natural extension for us."

“We have expressed interest that if they ever decided they wanted to sell we would like to talk about
it’l!

Curtin said. “Over the past year or so, we have had periodic conversations that became increasingly
viable.”

Neither the seller nor the buyer would disclose the price, but Mark Hamstra, an editor with the trade
magazine Supermarket News, said store sales tend to range between $5 million and [$10 million per
store industry-wide.

Several factors come into play when a family grocery chain sells out, according to industry watchers.






